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THE FUTURE of TRAVELING GROUPS

We are pleased to present this GroupTravelCon
Industry Report and thank the Group Travel Planners
who participated to make this report possible.

The questions and answers within this report will
help you gauge your travel program in relationship to
others across the nation, as well as assist the travel
industry in creating a product that is geared toward
the needs of travel clubs and groups.

This report marks the only independent
compilation of statistical data gathered from Travel
Planners of leisure group travel and acts as a
benchmark for the travel industry.

We invite you to attend the GroupTravelCon to build
your group business and learn of this exciting segment
of the Group Travel Industry.

GroupTravelCon is a membership driven organization
serving the travel planners and the travel industry.
For more information, please contact our offices at
800-628-0993 or visit our website at
www.grouptravelcon.com.
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Experience a new group market. Register today.
BROUGHT TO YOU BY THE GROUP TRAVEL FAMILY... grouptravelfamily.com

1. How many overnights do
you operate per year?
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2. What is the average number of
passengers per tour?

12-19

|38%

20-25

| 42%

26-30
31-35
36andup f]2%

9%
9%

3. Do you utilize

the internet?
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4, Do you plan travel for
more than one group?

5. Has your group
ever taken a cruise?

6. Has your group
traveled by air?

69%
no

7. How many years have
you been planning travel?
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13% maybe

8. Are you planning to attend
GroupTravelCon? 80% yes

. . 15% no
9. Did you book business at the

GroupTravelCon?

85% yes

10. How far in advance do you
plan your overnight trips?
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6% no

11. Have you planned a trip
based on a destination you

0,
met with at GroupTravelCon? 94% yes

=

5% no

12. Are you finding new

travelers in your community?
95% yes

e

13. What is the average age of your new travelers?
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14. Not including the tour cost, what is the
average spending per guest for a day trip?

$0-$25  $25-$50 $50-$100  $100+

5% no
15. Have you used a travel
vendor because you met .
them at GroupTravelCon? 95% yes
11% no

16. Have you used the services of

a destination, travel bureau or

CVB that you met with 89% yes
at GroupTravelCon?

17. What categories incur additional spending for a trip?

Food & Beveragesl 198%

Shopping
Entertainment
Attractions/Museums
Gaming

Sports

88%
49%
62%
155%
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18. Please select the most commonly

used level of accommodations when traveling?
80

60 51%
50 41%

10 7% 1%

5 star 4 star 3 star 2 star

19. Where do you get ideas for new trips?

Travel Meetings (ie. GTC) 192%
Trade Publications

Direct Mail

Newspaper Travel Section
On-line

Other Travel Leaders
Television/Radio | 1%

93%

20. What trade publications do you read?

The Group Travel Leader 194%
Select Traveler Magazine
Other Group Publications

Destinations
Courier

60 80 100



Select Traveler

2. < Bank, Alumni & Chamber Travel

w ' February 15 - 17, 2026
o e \ sl £ AW A Williamsburg, Virginia

800-628-0993
selecttravelerconf.com

The Summit
Meeting Planners
May 13 - 14, 2026
Owensboro, Kentucky
800-628-0993
smmconf.com/summit

Going On Faith
Church Travel Groups
August 11 - 13, 2026
Owensboro, Kentucky

800-628-0993
gofconference.com

Small Market
Meetings

Meeting Planners
October 6 - 8, 2026
El Paso, Texas
800-628-0993
smmconf.com

GroupTravelCon
Future Of Traveling Groups
June 8 -10, 2026
. Pigeon Forge, Tennessee
THE FUTURE OF TRAVELING G"°UPS _- | N 800-628-0993
e : grouptravelcon.com




